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"Writers helping writers”

This collaborative philosophy has been the
foundation of the Writers’ Federation of Nova
Scotia (WENS) since its creation as a non-
profit arts service organization in 1976.

Today, the same philosophy informs our wide
array of programs, events, and resources that
support the craft of writing, the business of
being a writer, and the promotion of Nova
Scotia writers as integral to the province’s
cultural life and creative economy. Our 700+
annual members, come from all career stages
and parts of the province and engage in a
diverse range of forms, genres, and writing
practices.

WENS is based in Kjipuktuk, in Mi’kma’ki,
ancestral and unceded Mi’kmaq territory.

NOVA SCOTIAN
BOOK PUBLISHERS

Askance Publishing

Black Box Publishing House
Boularderie Island Press
Brandan Press

Breton Books

Collusion Books

Conundrum Press
Cirriculum Plus Publishing
Delmore “Buddy” Daye Institute
Fernwood Publishing

Formac Publishing

Gaspereau Press

HARP Publishing

Maclntyre Purcell Publishing
Mouse House Publications
Nevermore Press

New World Publishing
Nimbus Publishing

OC Publishing

Ocean of Minds Media House
Pottersfield Press

Somewhat Grumpy Press
Third Person Press

Vagrant Press (Nimbus Imprint)
WindyWood Publishing

T —

SELECTED CANADIAN
LITERARY MAGAZINES

Atlantic Canada

The Antigonish Review (NS)

The Dalhousie Review (NS)

The Fiddlehead (NB)

The Newfoundland Quarterly (NF)
NUNUM (NB)

Open Heart Forgery (NS)

Riddle Fence (NF)

The South Shore Review (NS)

Other provinces

The Ampersand Review (ON)
Are Poetry Magazine (ON)
Blank Spaces (ON)

Brick Literary Journal (ON)
Broken Pencil (ON)

The Capilano Review (BC)
Contemporary Verse 2 (MB)
Counterflow (BC)

Event Magazine (BC)
EXILE Quarterly (ON)
Freefall (AB)

Geist (BC)

Grain (SK)

Hazlitt (ON)

The Literary Review of Canada (ON)
Maisonneuve (QC)

The Malahat Review (BC)
The New Quarterly (ON)
Prairie Fire (MB)

PRISM (BC)

Queen’s Quarterly (ON)
Room Magazine (BC)

The Site Magazine (AB)
THIS Magazine (ON)

yolk (QB)

Editing &
Publishing

A field guide
for the journey from

manuscript to book
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MANUSCRIPT REVIEWER

—Provides brief, initial feedback on a partial or
full manuscript, flagging issues with tone, pacing,
etc., drawing attention to what’s working well, and
noting areas where you could improve your style.

DEVELOPMENTAL EDITOR

—Provides extensive, big-picture critique of a full
manuscript, addressing elements like structure,
plot, and character development and pointing to
areas of your work that feel underdeveloped and in
need of greater exploration or closer attention.

LARGE & MID-SIZED PRESS
This type includes the “Big Four” publishing

houses as well as much smaller but still sizeable
presses that operate according to a for-profit busi-
ness model (e.g., Scholastic, university presses).

The “Big Four” rarely consider manuscripts from
writers unrepresented by an agent, and many mid-
sized publishers favour agent-represented writers.

Offering traditional publication contracts, these
presses pay each author an advance on royalties,
take on all financial risk, and use substantial
resources to promote and widely distribute their
books. Their contracts will often stipulate the
press’s control over book design and marketing
and rights with regard to future formats and adap-
tations (such as audiobook or film).

FINDING AN EDITOR

When secking an editor, it is common to ask for
a referral from another author in your community
or social media circle; check the job board of a pro-
fessional editing organization like Editors Canada
(or its local branch, Editors Atlantic); or visit the
Literary Services Directory of a writing organiza-
tion like WFNS (writers.ns.ca/resources).

Be sure to ask potential editors for references and
check if their experience suits your manuscript.

LINE EDITOR

—Also known as a stylistic editor.

—Ensures that the manuscript’s tone and
language choices match your intended
audience, the genre, and the medium.
—Provdes extensive, page-by-page suggestions
for revising the structure, order, and length
of sentences and paragraphs, commenting

on language choices and flagging clichés,
filler text, and other bad writing habits.
—Often provides initial copy editing.

TYPES OF EDITORS

SMALL PRESS

While also offering traditional publication contracts,
small presses are often privately funded or depend
substantially on arts grants to operate, meaning they
must take on less financial risk with each book. Au-
thors typically receive a small advance, or none at all,
but royalty rates are usually higher.

With fewer resources, a small press many rely on its
author to collaborate on book design and marketing,
and while some small presses work with distributors,
others supply stores directly or rely on online sales.

Many authors land their first traditional book deal
with small presses, as no agent representation is re-
quired. Going small is also a great choice is your book
is regional-interest or youre secking an editor special-
ized in a niche form, genre, or topic.

ABOUT AUTHENTICITY READERS

Authenticity readers—formerly called “sensitivity
readers”—are experts on particular lived experiences
or backgrounds. If youre writing a character or plot
point that falls far outside your own lived experience,

an authenticity reader can help identify if and how
you may have misrepresented a community or relied
on common misconceptions or cliché.

Potential authenticity readers should be queried with
explicit respect for their time and compensation rates.

COPY EDITOR

—Provides detailed, word-by-word evaluation of the
manuscript, fact-checking and highlighting mistakes

(in spelling, punctuation, and grammar), inconsisten-

cies (such as in chronology, plot detail, or setting and
character descriptions), and unintended effects (such
as disruptions in tone or ‘flow’).

—Suggests corrections and alternative word choices
and phrasings to ensure readability of the manuscript,
tracking or otherwise recording all changes made or
suggested for approval or rejection by the author.

HYBRID/PARTNER PRESS

Hybrid presses require authors to take on some of
the financial risk of book publishing through fee-
for-serivce arrangements: editing, design, printing,
distribution, and other traditional services are offered
by hybrid presses as part of publication ‘packages,’
which authors select from and pay for. Authors be-
come financial partners in the success of their books,
providing fees and time for self-promotion; in return
the press provides access to publishing experts, a very
high royalty rate (though no advance), and a much
shorter turnaround from submission to print.

If a hybrid press offers a 100% royalty rate or cannot
provide sales figures for past titles, be suspicious: no
sales-based profit for the press means no incentive to
provide quality services and a saleable book.

DO | NEED AN AGENT?
The short answer is “no.” About 80% of published

Canadian writers do not have agents, but agent repre-
sentation can be helpful or essential when submitting
to or signing a contract with a large publisher.
Literary agencies’ websites provide query guidelines for
contacting their agents, which should be respected. The
often multi-step query process begins with a query
letter, such as those described in WEFNS’s Professional
Development Guides (writers.ns.ca/resources).

PROOFREADER

—Acts as the final pair of editorial eyes on the
manuscript, double-checking the work of all pre-
vious editors, usually after the manuscript (now a
‘proof’) has been paginated and laid out for print.
—Ensures the proof is in perfect condition by pro-
viding a final pass for missed errors and mistakes
in spelling, punctuation, and grammar.
—Typically works faster than a copy editor by
simplying flagging errors rather than suggesting
corrections.

INDIE/SELF-PUBLISHING
Independent (‘indie’) or self-publishing

involves taking on all of the financial
risk; overseeing the entire publishing pro-
cess (editing, design, printing, marketing,
and distribution); and, typically, finding
and contracting service providers to fill
various roles in that process.

Authors who self-publish have total cre-
ative control, but they often need project
and people management skills. Quality
production is expensive, but returns can
be high, particularly if sales are conduct-
ed through e-book retailers or print-on-
demand services, which eliminate the risk

TYPES OF PUBLISHING

of paying for large print runs.

REVIEWING A CONTRACT

Whenever offered a publication contract, you
should also be given ample time to review i,
ensure you understand it, ensure it is fair, and ask
clarifying questions of the publisher.

Unsure how to begin? Consult “Ten Principles of
Fair Contracts for Authors” (internationalauthors.
org/resources). For help finding independent legal
advice, see The Writers’ Union of Canada’s direc-
tory of resources (writersunion.ca/getpublished).




